
World of Wheels
After four years traveling around the world on our bicycles, we were faced with lots of decisions. We 

had a 1991 sedan that had seen its best days. Because we’d been rescued several times while bicycling, 

we wanted a car large enough to pick up stranded cyclists. We searched all possibilities and narrowed 

it down to the Chrysler Pacifica. It’s low-profile, yet roomy enough for six passengers—and bicycles.

 Now, what to do about a second car? We searched again, this time intent on finding legroom and 

headroom for Pat’s 6'3" frame. Of course, with rising gas prices we wanted economy too. We found it 

all in the PT Cruiser. It was “Love at 

First Sit.” 

 Perhaps the most interesting 

thing about both searches is that 

Pat spent hours on the Internet 

looking at cars from San Diego  

to San Luis Obispo, and both 

searches led us back to Harbor 

Chrysler in Ventura. They had the 

right cars, the right colors and the 

best price. 

 If anyone is interested in learning 

more about what life in the World 

on Bicycles is like, please visit us at 

WorldRiders2.com.

—Pat & Cat Patterson,  
Oxnard, California
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Customer service—Have a question about  
Chrysler magazine? Need to change your  
address? Call (800) CHRYSLER for service  
on your magazine. 
 

Since the time of printing, some of the product 
information in this magazine may have been  
updated. Some of the equipment shown or  
described throughout this publication is available  
at extra cost. Specifications, descriptions, illustrative 
materials and all competitive comparisons contained 
herein are as accurate as known at the time this 
publication was approved for printing. Chrysler LLC 
reserves the right to discontinue models at any  
time or change specifications without notice or 
without incurring obligation. Ask your Chrysler  
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TELL YOUR STORY Please send us your stories on specific equipment, options and features you love 

about your Chrysler vehicles—and the more photos, the better! If we print your letter, you’ll receive a 

valuable item free from the Chrysler Gift Gallery. E-mail letters and photos to chryslermagazineletters@

bbdodetroit.com or mail them to Chrysler Magazine Letters, P.O. Box 5078, Troy, MI 48007–5078. Chrysler 

reserves the right to publish any letter and photo submitted. Letters may be edited for length and clarity. 

We also want to hear any product- or dealer-related concerns you might have. To contact us with those 

questions and comments, please: visit chrysler.com, click on Contact Us and fill out the Web form; call 

(800) 992-1997, Monday through Friday, 8 a.m. to 5 p.m. (all time zones); or write Chrysler Customer 

Assistance Center, P.O. Box 21-8004, Auburn Hills, MI 48321-8004. 

4   c h r y s l e r  m a g a z i n e

Setting Good Examples
I have owned many Chrysler products over the years. 

For about six years now I’ve owned a  

1927 Chrysler Model “50.” This model is a good 

example of the “Nickel Era” cars. The radiator shell, 

bumpers and other parts are all nickel-plated instead 

of chromed.

 It is also a good example of quality engineering 

from the Chrysler Corporation in the 1920s. This 

vehicle has had a frame-off restoration, but the 

original upholstery was put back in and displays the 

quality of Chrysler in lasting so long. The simplicity of 

this vehicle makes it easy to maintain and a pleasure 

to drive. It always gets lots of attention, with thumbs-

up and waves as it travels down the road.

—Cecil E. Hollamon, Lincoln, Nebraska

LOOkin’ gOOd This 1927 Chrysler 
Model “50” showcases quality Chrysler 
craftsmanship that stands the test of time.

PERfECT PaiRing Bicycles may be  
their preferred form of transportation,  
but Cat and Pat Patterson love their 
Chrysler PT Cruiser and Pacifica too.


